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Preamble 

Dear students, 

This module handbook describes all modules that are part of the Bachelor of Science program and that 
you have to take and pass throughout your study at the KLU. Among others, this handbook indicates the 
different modules, when they take place, how they are related to other modules in the program, how 
much workload is to be expected, what the module’s content is, and what your learning outcomes in 
each module should be. Further and more detailed information on each module will be given in form of 
the module syllabus which will be provided prior to every semester.   

In addition, the KLU has defined general learning outcomes which all students will have acquired after a 
successful completion of the Bachelor of Science program “Management”, so that all students are 
properly prepared for a direct entry into the job market or for a continues study in a consecutive master 
program – from an academic-, personal-, and social perspective.   

Having successfully completed the study program, students will  

• have a good understanding of the most important theories, principles and methods of manage-
ment and related disciplines. 

• be able to apply the most important qualitative and quantitative scientific methods used to as-
sess the performance of a company. 

• have the requisite skills to do business and engage in research in English and in their native lan-
guage. 

• be able to select, interpret and evaluate information with regard to business decisions and derive 
meaningful answers using scientific methods and critical reasoning. 

• be able to immediately add value to their companies upon taking up work. 
• have good written and oral communication skills. 
• be able to draw upon a variety of soft skills, including those related to working in international 

teams. 
• be able to think critically and creatively within their domain. Graduates should have moral rea-

soning skills, especially applicable to a business context. 
• have an awareness of and the basic skills to perform in an international and multicultural envi-

ronment. 
• have the ability to engage in life-long learning, including challenging already internalized learning. 
• be aware of social and ethical problems and connect them with their roles as managers and with 

the roles of business concerns in general. 
• understand that a business is part of society and therefore answerable to the same ethical stand-

ards as any other social agent. 
• be able to argue in conflicts in such a way that they de-escalate rather than escalate.  
• be able to argue in defense of their viewpoint. 
• be able to actively listen to, understand and interpret other people’s arguments.  
• be able to recognize and accept differences in opinion. 
• be able to make choices, consider alternatives and subject them to moral reasoning. 
• be able to accept responsibility for their actions. 
• be able to establish constructive, non-aggressive relations with others. 
• be able to develop a critical approach to information, thought patterns and philosophical, religious, 

social, political and cultural concepts, at the same time remaining committed to fundamental hu-
man values. 

 
We wish you a successful, productive and enjoyable stay and study at KLU 
Your Program Management Team 
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CONTENT  
 

Module I Management Fundamentals 

Module II Logistics and SCM Fundamentals 

Module III Essential Mathematics for Business and Economics 

Module IV Communication and Academic Fundamentals 

Module V Fundamentals of Accounting 

Module VI Descriptive Statistics and Introduction to Inference Statistics 

Module VII Microeconomics 

Module VIII Marketing 

Module IX Language I 

Module X International Business Law 

Module XI Corporate Finance 

Module XII Human Resource Management 

Module XIII Macroeconomics 

Module XIV Language II 

Module XV-XVIII Modules Abroad 

Module XIX Ethics 

Module XX Business Strategy 

Module XXI Intercultural Communication and Management 

Module XXII Seminar in Management 

Module XXIII Consumer Behavior 

Module XXIV Seminar in Logistics and SCM 

Module XXV Supply Chain Strategy 

Module XXVI Innovation and New Business Ventures 

Module XXVII International Finance 

Module XXVIII Sustainable Supply Chains 

Module XXIX Logistics Operations 

Module XXX Business Game 

Module XXXI International Financial Accounting 

Module XXXII Personal Development 

Module XXXIII Intership Program 

 Bachelor Thesis 
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Name of module I: Management Fundamentals 
Semester: 1 
Lecturer: Prof. Dr. Björn Michaelis 
Language: English 
Program section: Fundamentals 
Type of lecture:  Compulsory 
Frequency of lecture: Once a year  
Usability of the module: B.Sc. in Management 
Relation to other modules: This module provides the basis for all other modules by giving the field 

of management a conceptual framework. It is thematically most closely 
related to the seminar in Management, Human Resource Management, 
Intercultural Communication and Management, the Business Game and 
Ethics.  

Teaching methods: Lecture, Seminar, Tutorial 
Amount of time involved: • 50 contact hours 

• 130 non-contact hours 
Duration: 1 semester  
Credit points: 6 ECTS 
Recommended  
prerequisites: 

None 

Module content: The module is the introductory module for bachelor students so that 
they get an understanding of Management as a field of study. It should 
help them to enter most subjects with an idea of what to expect. This 
module especially focuses on organization theory because manage-
ment is about leading people and structuring organizations.  
As it is an introductory lecture covering many basic areas in Manage-
ment, students cannot be as much in control as is the case in other 
modules via case studies, role plays, simulations, etc. However, in order 
to achieve reflection, which is the basis for a life-long learning ability, 
the classes will be interactive with students encouraged to challenge 
what they hear in class and debating different viewpoints.  
 
• Early theorists: Fayol, Taylor, Weber 
• The Hawthorne Studies and their Impact: Mayo and Argyris 
• Contingency Theory: Pugh et al. 
• The Learning Organization: Argyris and Schön 
• Organizations and Culture: Hofstede and Deal/Kennedy 
• Power & Politics in Organizations: Mintzberg 
• Organizations and the Individual 

Learning outcomes: The goal of the lecture is to open up students' minds to the fact that 
there never is one perfect solution in Management as it is a dynamic 
social science and to equip them with the basic knowledge about the 
field. 
 

Having successfully participated in this module, students 
• will have acquired an understanding of the development of Man-

agement theory; 
• will be enabled to identify and describe the differences between 

schools of thought; 
• be enabled to understand the role of the different organizational 

functions; 
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• will be enabled to reflect on their future roles as managers.  
• be equipped with an understanding of how organizations and indi-

viduals interact; 
• be enabled to apply strategies of reflection and critical reasoning – 

also as part of their continuous personal development; 
• will be enabled to successfully apply strategies and tools of oral and 

written communication in order to clarify and defend their own 
point of view; 

• will be equipped with strategies enabling them to actively listen to, 
understand and interpret other people’s argument. 

Requirements to pass  
module: 

• Written Assignments (50%) 
• Participation (50%) 
Information on assignments will be given in class. 

Special characteristics: None 
Literature: Basic readings:  

Schermerhorn, J. R., Bachrach, D. G. (2015): 13th Ed. Introduction to 
Management. West Sussex, UK: John Wiley & Sons, Ltd: p 327-348. 

Griffin, R. W. (2011): Management: Principles and Practices, 10th Ed., 
Boston, MA: South-Western, Cengage Learning: p. 351-386. 

Further readings: 

Mintzberg, H. (1983): Power in and Around Organizations. (Prentice 
Hall: Englewood Cliffs, NJ).  

Mayo, G.E. (1949): The Social Problems of Civilization. (Routledge and 
Kegan Paul: London). 

Fayol, H (1949): General and Industrial Management. (Pitman: London). 

Pugh, D. S., Hickson, D. J.: Writers on Organizations (1996): 5th ed., Sage: 
London. 

Argyris, C. (1999): On Organizational Learning. 2nd ed., Blackwell Pub-
lishers: Malden. 

Argyris, C. and Schön, D.A.: Organizational Learning II. Addison-Wesley: 
Reading/MA 

Lindblom, C. E.: The Science of "Muddling Through 

Public Administration Review, Vol. 19, No. 2 (Spring, 1959), 79-88 

Herzberg, F.: One More Time: How Do You Motivate Employees? Har-
vard Business Review, September-October 1987, 5-16 

Michaelis, B., Wagner, J., Schweizer, L. (2015): Knowledge as a key fac-
tor in the relationship between high-performance work systems 
and workforce productivity. Journal of Business Research, 66 (2), p. 
1035-1044. 

Peters, L. J. and Hull, R. (1969): The Peter Principle. Buccaneer Books: 
New York. 

Parkinson, C. N. (1958): Parkinson's Law: The Pursuit of Progress. John 
Murry: London. 
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Porter, M. E. (1980): Competitive Strategy: Techniques for Analyzing In-
dustries and Competitors, New York, NY: The Free Press. 

Taylor, F. W.: The Principles of Scientific Management. 
http://socserv2.socsci.mcmaster.ca/econ/ugcm/3ll3/taylor/sci-
man 

  

http://socserv2.socsci.mcmaster.ca/econ/ugcm/3ll3/taylor/sciman
http://socserv2.socsci.mcmaster.ca/econ/ugcm/3ll3/taylor/sciman
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Name of module II: Logistics and SCM Fundamentals 
Semester: Semester 1 
Lecturer: Prof. Dr. Hanno Friedrich 
Language: English 
Program section: Fundamentals 
Type of lecture:  Compulsory 
Frequency of lecture: Once a year  
Usability of the module: B.Sc. in Management 
Relation to other modules: This module is the first module dealing with logistics and therefore pre-

pares students for all logistics courses: Logistics Operations, Sustainable 
Supply Chains, Supply Chain Strategy, and the Seminar in Logistics and 
SCM. In addition it equips students with knowledge relevant to the Busi-
ness Game and Ethics. 

Teaching methods: Lecture, Seminar, Tutorial 
The sessions will contain a mixture of lecturing, case study discussions 
and in-class exercises. Students will be assigned one or two papers / 
book chapters to be read prior to the sessions and given additional fol-
low-up reading on each of the topics. Computer based exercises will be 
used to illustrate the techniques used to optimize freight transport and 
inventory levels. Case studies will be drawn from various industry sec-
tors to expose students to the range of practical problems that logistics 
managers typically encounter. 

Amount of time involved: • 50 contact hours 
• 130 non-contact hours 

Duration: 1 semester 
Credit points: 6 ECTS 
Recommended  
prerequisites: 

None 

Module content: Part1: Concepts, Principles and Trends 
1. Overview of logistics: Defining the function; assessing its contri-

bution to the global economy; examining its historical evolution; 
discussing future trends; size and growth of the logistics services 
market; classification of logistics service providers (LSPs); market 
dynamics and concentration; alliances between LSPs. 

2. The logistics system: Systems view of logistics; key elements in 
the logistics system; inter-relationship between logistics and 
other business functions; different levels of logistical trade-off; 
concept of supply chain management; from supply chains to 
value chains and demand chains; information systems enabling 
logistics.  

3. Measuring the performance of logistics: Choice of metrics; the 
performance triangle: 

I. Cost: evolution of logistics cost accounting; total cost approach; 
activity-based costing;  

II. Customer service: definition and measurement of service qual-
ity. 

4. Managing the logistics function: Decision on whether to out-
source or in-source the function; hierarchical structure of logisti-
cal decisions; silo-structures vs process management; develop-
ment of a logistics strategy. 
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5. Managing the supply chain: Basic principles of supply chain man-
agement; bull-whip effect; postponement principle; closed loop 
supply chains; supply chain risk. 

 
Part 2: Key Elements in a Logistical System 
6. Freight transport I: Freight transport trends; characteristics of 

the main transport modes; the modal choice decision; cost and 
pricing structures; government regulation of the freight market. 

7. Freight transport II: Analytical approaches to transport: the 
‘transportation problem’, vehicle routing problem, tour plan-
ning, empty running and backloading.  

8. Inventory management I: Reasons for holding inventory; differ-
ent types of inventory: cycle and safety stock; EOQ model, review 
of the main statistical methods of stock control. 

9. Inventory management II: distinction between dependent and 
independent demand; material requirements planning (MRP); 
just-in-time (JIT) replenishment, lean vs agile approaches. 

10. Distribution structures and warehouse management: Ware-
house types, components of distributions structure (level, num-
ber, location and allocation), key principles of warehouse man-
agement: unitization; height optimization; movement minimiza-
tion; the order picking function; development of automated stor-
age and retrieval systems. 

 
Part 3: Perspectives 
11. Sustainable and humanitarian logistics: environmental impact of 

logistical activities; measuring logistics-related externalities; 
methods of reducing the environmental footprint of supply 
chains, objectives of humanitarian logistics. 

Learning outcomes: The main aim of this module will be to provide students with a broad 
overview of logistics and supply chain management in a way that excites 
their interest in the subject and emphasizes the subjects’ economic, so-
cial and environmental importance. The module will lay the conceptual 
and theoretical foundations of logistics and supply chain management 
and give the students a sense of the scale and diversity of logistics as 
both a business function and an industry. Furthermore, it will focus on 
what are generally regarded as the four key elements in a logistics sys-
tem: transport, inventory, warehousing and information. The manage-
ment challenges presented by each of these activities will be reviewed 
and students will be given a brief introduction to the analytical tools 
used to optimize them. Finally, the module addresses four ‘cross-cut-
ting’ themes which should synthesis material introduced in the earlier 
parts and examine the wider impact of logistics / supply chain manage-
ment on the economy, the environment and social well-being.  
Having successfully participated in this module, students will be  
• able to describe, apply and evaluate the most important theories, 

principles and methods of logistics; 
• have acquired the ability to apply the most important qualitative 

and quantitative methods used to assess the logistics performance 
of a company; 
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• be able to select, interpret and evaluate information with regard to 
logistics decisions and derive meaningful answers using scientific 
methods and critical reasoning.; 

•  be able to explain the interactive relation of logistics business with 
society and vice versa. 

Requirements to pass  
module: 

• Written Exam (80%) 
• Written Assignments (case study, group) (20%) 

Special characteristics:  
 

It is anticipated that during the module visits will be made to two logis-
tics facilities, such as a distribution center and port terminal, and guest 
presentations will be made by a couple of practitioners. 

Literature: Basic readings:  

Balou , R. H. (2004): Business Logistics/Supply Chain Management, 5th 
ed., ISBN 0131230107, Pearson, New Jersey. 

Bowersox, D., Closs, D. and Cooper, M.B. (2010): Supply Chain Logistics 
Management’, 3rd ed., ISBN 9780071276177, McGraw-Hill. 

Christopher, M. (2011): Logistics and Supply Chain Management, 4th ed., 
FT / Prentice Hall. 

Stock, J. R. and Lambert D. R. (2001): Strategic Logistics Management, 
4th ed, ISBN 0256136874, McGraw-Hill/Irwin. 

Further readings: 

Harrison, A. and van Hoek, R. (2010): Logistics Management and Strat-
egy, 3rd ed, Financial Times / Prentice Hall: 

Mangan, J., Lalwani, C., Butcher, T. and Javadpour, R. (2011): Global Lo-
gistics and Supply Chain Management, 2nd ed, Wiley, London. 

Manners-Bell, J. (2013): Global Logistics Strategies: Delivering the Goods 
Kogan Page. 

McKinnon, A.C., Browne, M. and Whiteing, A. (2012): Green Logistics, 
Kogan Page, London (eds). 

Rodrigue, J.P. (2013): The Gography of Transport Systems, 3rd ed., 
Routledge, London and New York. 

Rushton, A., Croucher, P. and Baker, P. (2010): Handbook of Logistics 
and Distribution Management, 4th ed. Kogan Page, London. 

Waters, D. (2010): Global Logistics. New Directions in Supply Chain Man-
agement, 6th ed., Kogan Page, London. 

Waters, D. (2003): Inventory Control and Management, 2nd ed., Wiley, 
London. 
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Name of module III Essential Mathematics for Business and Economics 
Semester: Semester 1 
Lecturer: Prof. Dr. Asvin Goel 
Language: English 
Program section: Fundamentals 
Type of lecture:  
(compulsory/elective) 

Compulsory 

Frequency of lecture: Once a year  
Usability of the module: B.Sc. in Management 

Relation to other modules 

This module provides the necessary mathematics fundamentals es-
pecially for Microeconomics, Macroeconomics, Corporate Finance, 
International Financial Accounting, Logistics Operations, Consumer 
Behavior, the seminars, Sustainable Supply Chains and the bachelor 
thesis. 

Teaching methods: Lecture, Seminar, Tutorial 

Amount of time involved: • 50 contact hours 
• 130 non-contact hours 

Credit points: 6 ECTS 
Recommended  
prerequisites: 

None 

Module content: • Notation, Sets, and Proposition Logic 
• Permutations, Combinations, and Probabilities 
• Functions in a single variable 
• Differentiation 
• Integration 
• Single-variable optimisation 
• Systems of linear equations 
• Linear programming 
• Integer programming 

Learning outcomes: Students will acquire essential mathematical skills to be well pre-
pared for future classes in management and economics. This course 
introduces students to quantitative methods for business decision-
making and provides a background in optimization models that can 
assist managers and industry analysts in making sound business deci-
sions.  
 
Students will be able to: 
• Understand fundamental concepts of proposition logic, sets, 

probabilities, and single-variable calculus 
• Understand fundamental concepts of linear and integer program-

ming 
• Develop, analyze, and interpret mathematical models and draw 

inferences from them  
Requirements to pass 
course: 

• Written Exam (50%) 
• Written Assignments (50%) 

Special characteristics:  
(Guest lecturers, Excursions) • none 
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Literature: Basic readings:  
Sydsaeter K. and P. Hammond: Essential Mathematics for economic 
analysis, Prentice Hall, 2012 
Tan, S. T.: Applied Mathematics for the Managerial, Life, and Social 
Sciences 
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Name of module IV: Communication and Academic Fundamentals 
Semester: Semester 1 
Lecturer: Dr. Tilman Eckloff 
Language: English 
Program section: Fundamentals 
Type of lecture:  Compulsory 
Frequency of lecture: Once a year  
Usability of the module: B.Sc. in Management 
Relation to other modules: The module serves to provide students with a skillset that enables 

them to communicate effectively in writing and orally. It therefore is 
contributing to the students' success in all other modules of the 
bachelor program. The skills are naturally also relevant to their future 
jobs and/or subsequent academic degrees. 

Teaching methods: Lecture, Seminar, Tutorial 
Amount of time involved: • 50 contact hours 

• 130 non-contact hours 
Duration: 1 semester 
Credit points: Communication (4 ECTS) and Academic Fundamentals (2 ECTS) 
Recommended prerequisites: None 
Module content: Communication: 

• Intrapersonal communication (self clarification) 
• Interpersonal communication (verbal & nonverbal communica-

tion, active listening, feedback, constructive confrontation) 
• Small group communication (balancing values, conflict resolu-

tion) 
• Public communication (presentations, introduction speeches, 

networking). 
Academic Fundamentals: 
• Academic writing 
• Academic reading 
• Academic presentation 
• Learning strategies 
• Project & time management 
• Motivation & procrastination 
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Learning outcomes: The module consists of the sections Communication and Academic 
Fundamentals. It is a basic course for bachelor students to familiar-
ize them with academic standards and to provide them with the 
communication skills necessary to succeed in academic and profes-
sional settings. 
 
In the Communication section, students will learn the basic princi-
ples of communication. Topics such as verbal and non-verbal com-
munication will be focused on. Students will learn to present them-
selves and the results of their work with confidence and mastery, to 
use tools for clear communication, and to communicate in complex 
and conflict laden social situations. 
 
In the Academic Fundamentals section, students will learn how to 
search for literature, to write scientific papers, to manage academic 
projects and deadlines as well as to work efficiently. Students are 
encouraged to reflect and elaborate on their work strategies in pro-
spect of meeting the program’s requirements and getting the most 
out of KLU’s course offer. 
 
The course will be student-centered and interactive. Transfer of 
knowledge is supported by activities and exercises in which stu-
dents will have the opportunity of applying their newly acquired 
knowledge, sharing their experience and getting constructive feed-
back. The goal of the course is to establish a productive learning at-
mosphere that allows for individual progress and sets the ground 
for life-long learning. 
 
Having successfully participated in this module, students will 
• be able to recognize and apply basic principles of communica-

tion; 
• be enabled to select effective presentational strategies; 
• understand and be able to apply strategies of non-confrontative 

communication; 
• have gained the ability to recognize and accept differences in 

opinion; 
• be enabled to make argumentative choices, consider alterna-

tives and subject them to moral reasoning; 
• have at their active disposal strategies to organize their learning 

environment; 
• be able to apply methods to organize their academic projects; 
•  have a sound, applicable understanding of effective time man-

agement, 
• be able to apply strategies supporting lifelong learning; 
• be able to take responsibility for their actions; 
• have the ability to establish constructive, non-aggressive rela-

tions with others.  
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Requirements to pass module: Certificate of Attendance.  
To be able to pass this module students have to actively participate 
throughout the module and deliver their assignments in time. The 
achievement of learning outcomes will be ensured by the focus on 
interactivity which fosters the active and comprehensible application 
of theoretical input. 
 
Information on assignments will be given in class. 

Special characteristics:  None 
Literature: Further readings: 

Alley, M. (1996): The craft of scientific writing, New York, Springer. 

Beins, B. C., & Beins, A. M. (2008): How to read and summarize a 
journal article. In: B. C. Beins & A. M. Beins (eds.), Effective writ-
ing in psychology: Papers, posters, presentations. Blackwell Pub-
lishing. 

Bem, D. J. (1987): Writing the empirical journal article. In: M. P. Zanna 
& J. M. Darley (eds.), The compleat academic: A practical guide 
for the beginning social scientist (pp.171–201). New York: Ran-
dam House. 

Minto, B. (2009): The pyramid principle. London: Prentice Hall. 

Schulz von Thun, F. (2008): Six tools for clear communication: the 
Hamburg approach in English language. Hamburg, Germany: 
Schulz von Thun-Institut für Kommunikation. 

Skern, T. (2009): Writings scientific English. Wien: Facultas Verlags- 
und Buchhandels AG, Universitätsverlag.  

Stone, D., Patton, & Heen, S. (1999): Difficult conversations: How to 
discuss what matters most. London: Pinguin Books.  

Verderber, R. F., Verderber K. S., & Sellnow, D. D. (2013): Communi-
cate! Boston: Wadsworth Cengage. 

Zelazny, G. (2006): Say it with presentation: How to design and de-
liver successful business presentations. New York: McGraw-Hill. 

Zelazny, G. (2007): The say it with charts complete toolkit. New York: 
McGraw-Hill. 
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Name of module V: Fundamentals of Accounting 
Semester: Semester 1 
Lecturer: Prof. Dr. Alexander Himme 
Language: English 
Program section: Fundamentals 
Type of lecture:  Compulsory 
Frequency of lecture: Once a year  
Usability of the module: B.Sc. in Management 
Relation to other modues: This module is the basic module in Accounting and Finance and thus 

especially prepares students for Corporate Finance, but also Interna-
tional Financial Accounting. Its content also provides input for the 
Seminars, the Business Game, and Business Strategy. In general, it 
provides students with the fundamental accounting/finance terms 
that are needed in most of the other modules. 

Teaching methods: Lecture, Seminar, Tutorial 
Amount of time involved: • 50 contact hours 

• 130 non-contact hours 
Duration: 1 semester 
Credit points: 6 ECTS 
Recommended prerequisites: None 
Module content: Part I (Financial Accounting): 

• Introduction to financial accounting 
• Framework of financial reporting 
• Accrual accounting and financial statements 
• Recording business transactions 
• Accounting for sales, inventories, and cost of goods sold 
• Current-/Non-current assets and liabilities 
• Stockholders’ equity 
• Statement of cash flows 
• Analysis of financial statements 
 

Part II (Managerial Accounting): 
• Introduction to managerial accounting 
• Cost terms and purposes 
• Cost behavior and cost volume relationships 
• Job-order costing 
• Cost-volume-profit analysis 

Learning outcomes: In this module students learn fundamentals of financial accounting 
and how to identify, measure, and report to external stakeholders 
the financial effects of economic events on firms. After having com-
pleted the module the students are able to prepare, understand and 
analyze financial statements. 
Additionally, the module aims to teach students how to extract and 
modify costs in order to make informed managerial decisions (man-
agerial accounting). Students learn what kind of cost information ex-
ists and is needed within an organization, where to obtain cost infor-
mation and how managers can use cost information to plan, make 
and control decisions. 
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Having successfully participated in this module students will: 
• have developed an active understanding of the difference be-

tween managerial (internal) and financial (external) accounting. 
• have at their active disposal the concepts, principles, and proce-

dures that govern the preparation of financial statements. 
• be able to describe the components, purposes, and limitations 

of each financial statement and the relationships among the 
statements. 

• be able to apply the concepts, theory and practice of the cost-
control function of management. 

• be able to explain the concepts of cost behavior, cost volume 
profit analysis, and short-term decision making. 

• Be able to use financial and cost information to analyze business 
operations/performances and make economic decisions. 

Requirements to pass module: • Participation (10%) 
• Written Assignments (40%) (two written assignments: 20% 

each)  
• Written Exam (50%) 

Special characteristics:  The assignments have to be handed-in at specific deadlines during 
the semester/quarter. Thus, students have to constantly work on the 
course contents. The assignments shall also prepare the students for 
the written exam. In addition, the class will handle many different 
exercises in class. 

Literature: Nobles, T. L., Mattison, B. L., and Matsumura (2014): Horngren’s Fi-
nancial & Managerial Accounting, 4th ed. (International Edition), 
Pearson. ISBN 13: 978-1-292-02334-2. 
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Name of module VII: Descriptive Statistics and Introduction to Inference Statistics 
Semester: Semester 2 
Lecturer: External lecturer  
Language: English 
Program section: Fundamentals 
Type of lecture:  Compulsory 
Frequency of lecture: Once a year  
Usability of the module: B.Sc. in Management 
Relation to other modules: This module is most closely connected to Advanced Calculus and 

Mathematical Modelling. It provides the necessary statistics skills for 
Microeconomics, Macroeconomics, Corporate Finance, International 
Financial Accounting, Logistics Operations, Consumer Behavior, the 
Seminars, Sustainable Supply Chains and the bachelor thesis. It also 
prepares for the Business Statistics and Econometrics course in the 
MSc Management/ MSc Global Logistics.  

Teaching methods: Lecture, Seminar, Tutorial 
Amount of time involved: • 50 contact hours 

• 130 non-contact hours 
Duration: 1 semester  
Credit points: 6 ECTS 
Recommended prerequisites: None 
Module content: The vast amount of information that managers are confronted with 

poses a significant opportunity but also a serious challenge for deci-
sion-makers. In this course, you will understand informed decision-
making as a research process and statistics as a tool to reduce data 
complexity.  
The course will focus on basic concepts of statistics which can be ap-
plied to data analysis. The first part (descriptive statistics) of the 
module will deal with the description and presentation of data. The 
second part (inference statistics) will deal with the application of 
sampling methods to draw inferences about populations. The course 
will neither be too technical (only the essential formulas will be 
shown where necessary for understanding) nor too much in the 
cookbook style. Students will get an introduction to the various tech-
niques with an emphasis on the application to real world problems. 
This application will be performed using the statistical software SPSS. 
 
Topics covered in this module include: 
• Why does my professor want me to learn statistics? 
• The research process; 
• data collection; 
• exploration and presentation of data using tables, charts and 

measures of location and dispersion; 
• relationships between variables; 
• constructing and interpreting confidence intervals; 
• fundamentals of hypothesis testing; 
• T-test; 
• simple regression; 
• introduction to ANOVA. 

Learning outcomes: Having successfully participated in this module, students will 
• be enabled to define a management problem; 
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• be able to apply common methods of data collection, data anal-
ysis, and reporting; 

• be equipped with strategies and methods to explore and present 
data; 

• be enabled to apply common methods of statistics to practical 
business problems; 

• be able to actively employ tools and strategies to inform and 
support decision making; 

• develop their ability to understand and apply concepts of statis-
tics; 

• have at their active disposal a broad range of statistical methods 
and concepts; 

• will have deepened their ability to critically assess the quality of 
statistical analyses; 

• be able to select, interpret and evaluate information with regard 
to business decisions and derive meaningful answers using sci-
entific methods and critical reasoning. 

Requirements to pass module: • Written Exam (100%) 
Information on assignments will be given in class. 

Special characteristics: None 
Literature: Lecture notes and collection of exercises provided in class (no pre-

reading required). 

Additional readings:  

Lind, D., Marchal, W., & Wathen, S. (2015): Statistical Techniques in 
Business and Economics. McGraw-Hill Companies.  

Field, A. (2013): Discovering statistics using SPSS. Sage Publications. 
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Name of module VII: Microeconomics 
Semester: Semester 2 
Lecturer: Prof. Dr. Günter Lang 
Language: English 
Program section: Fundamentals 
Type of lecture:  Compulsory 
Frequency of lecture: Once a year  
Usability of the module: B.Sc. in Management 
Relation to other modules: This module is one of the two economics lectures and is therefore 

closely connected to Macroeconomics. It also delivers input for a 
number of other modules, most notably the Business Game, Business 
Strategy, and Corporate Finance. 

Teaching methods: Lecture, Seminar, Tutorial 
Amount of time involved: • 50 contact hours 

• 130 non-contact hours 
Duration: 1 semester 
Credit points: 6 ECTS 
Recommended prerequisites: None 
Module content: This lecture is designed as an introductory module, providing the 

most important concepts and core principles of microeconomic 
thinking. We will analyze issues like how consumers make choices, 
how the firm production process can be described in economic 
terms, how firms allocate resources, why prices rise and decline on 
the markets, or how to make decisions when your profit is not only 
dependent on your own strengths and weaknesses, but also on the 
decisions of others. 
The course is organized as a lecture with integrated exercises. 
 
The module will cover the following topics: 
• understanding the market; 
• consumer Behavior: Demand; 
• firms: Technological efficiency and economic efficiency; 
• Firm: Profit maximization and competitive supply; 
• market power: Monopolies and oligopolies; 
• welfare and the efficiency of market outcomes; 
• strategic thinking in microeconomics: Game theory. 

Learning outcomes: Having successfully completed this module, the participants 
• are on an internationally competitive level of knowledge in the 

field of Microeconomics; 
• are able to analyze and solve economic scarcity problems of a 

broad scope; 
• are able to describe and assess the impact of economic policy on 

the market outcome; 
• will have strongly improved their analytical skills. This includes 

the active use of Mathematics for solving economic problems; 
• will understand the advantages of thinking in models and are 

able to transfer them to real-world challenges in managerial de-
cision making. 

Requirements to pass module: • Written Exam (50%) 
• Tests (50%) 
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Special characteristics:  None 
Literature: Textbook:  

Pindyck, R. S., Rubinfeld, D. L.: Microeconomics, 7th ed. or later, Pren-
tice Hall Business Publishing 
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Name of module VIII: Marketing 
Semester: Semester 2 
Lecturer: Prof. Dr. Jan Becker 
Language: English 
Program section: Fundamentals 
Type of lecture:  Compulsory 
Frequency of lecture: Once a year  
Usability of the module: B.Sc. in Management 
Relation to other modules: This module provides students with basic knowledge relevant to Con-

sumer Behavior, Business Strategy, Innovation and New Business 
Ventures, and the Business Game. It shares overlapping areas with 
Management Fundamentals, Ethics, Intercultural Communication 
and Management, and Macroeconomics and International Business 
Law. 

Teaching methods: Interactive lecture 
Amount of time involved: • 50 contact hours 

• 130 non-contact hours 
Duration: 1 semester 
Credit points: 6 ECTS 
Recommended prerequisites: None 

Module content: This module covers the basic principles for the field of marketing and 
the underlying processes by which companies create value for cus-
tomers in order to build strong customer relationships. 
Topics: 
• Introduction to marketing; 
• market research methods; 
• marketing instruments: Product; 
• marketing instruments: Price; 
• marketing instruments: Promotion; 
• marketing instruments: Place; 
• international aspects of marketing; 
• principles of customer relationship management. 

Learning outcomes : Having successfully participated in this module, students will 
• be enabled to employ marketing research methods; 
• be enabled to plan and conduct marketing research projects; 
• be enabled to assess and interpret research findings; 
• will understand the planning and execution of marketing cam-

paigns, including advertising, distribution, and sales; 
• have at their active disposal the tools and methods to identify, 

satisfy, and ultimately keep the customer. 
Requirements to pass module: Written Exam (50%) 

Written Assignments (50%) 
Special characteristics:  Talks from marketing managers 

Literature: Basic readings:  

Kotler, P., Keller, K. L. (2011): Marketing Management, 14th ed., Bos-
ton. 

Further readings: 

Aaker, D. A., Kumar, V., Day, G. S. (2005): Marketing Research, 8th ed., 
New York et al. 
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Homburg, C., Kuester, S., Krohmer, H. (2009): Marketing Manage-
ment: A Contemporary Perspective, London. 

Lehmann, D., Winer, R. (2008): Analysis for Marketing Planning, 7th 
ed., New York. 

Lilien, G. L., Rangaswamy, A. (2006): Marketing Engineering, 2nd ed., 
Bloomington. 
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Name of module IX: Language I 
Semester: Semester 2 
Lecturer: External lecturer 
Language: Various 
Program section: Language  
Type of lecture:  Compulsory 
Frequency of lecture: Once a year  
Usability of the module: B.Sc. in Management 
Relation to other modules: The language modules are consecutive and the levels build up on the 

previous level. Hence, language I and II build upon each other. 
Viewed within the overall context of the bachelor program, the lan-
guage modules support its strong international perspective and com-
plement those modules that specifically focus on international as-
pects of management and logistics (e.g. International Business Law, 
Intercultural Communication and Management). 

Teaching methods: Lecture, Seminar, Tutorial 
Amount of time involved: • 75 contact hours 

• 195 non-contact hours 
Duration: 1 semester 
Credit points: 9 ECTS 
Module content: Module content varies according to the individual proficiency of stu-

dents enrolled. Students will build their vocabulary, extend their 
knowledge of grammar and familiarize themselves with the idiomatic 
use of the language chosen. 

Learning outcomes:  The language requirement is based on the languages the students 
request ; language courses taught will be individually tailored to the 
students’ level of knowledge. Thus, learning outcomes for this mod-
ule will not be described with regard to a certain level of proficiency 
but rather with regard to the general purpose of the language re-
quirement. 
 
After successfully participating in this module, students will 
• be able to make themselves understood in a foreign language in 

accordance with their individual level of proficiency; 
• be able to perform in an international and multicultural environ-

ment in accordance with their individual level of proficiency; 
• be able to apply insights and strategies to actively further the 

process of lifelong learning; 
• be enabled to evaluate the importance of international commu-

nication for their chosen field of studies. 
Recommended prerequisites: None  
Requirements to pass module: • Written Exam (60%) 

• Participation (40%)  
Special characteristics:  Tba 
Literature: Language book 

Additional: Rosetta Stone CD ROM 
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Name of module X: International Business Law 
Semester: Semester 3 
Lecturer: Prof. Dr. Catharina Maracke 
Language: English 
Program section: Fundamentals 
Type of lecture:  Compulsory 
Frequency of lecture: Once a year  
Usability of the module: B.Sc. in Management 
Relation to other modules: This module provides students with a wide overview of legal issues 

in international business and therefore deepens topics briefly dealt 
with in Management Fundamentals, Marketing, and Managerial and 
Financial Accounting. This module prepares students for topics rele-
vant to Business Strategy, Innovation and New Business Ventures, In-
ternational Finance, Ethics, and the Business Game. 

Teaching methods: Lecture, Seminar, Tutorial 
Amount of time involved: • 50 contact hours 

• 130 non-contact hours 
Duration: 1 semester 
Credit points: 6 ECTS 
Recommended prerequisites: None 
Module content: Topics that are included in the module are:  

• Introduction to International Business Law; 
• hierarchy of norms in international law; 
• the development of the European Communities; 
• the institutions of the European Union; 
• the institutions of the European Union (the legislative proce-

dure, Lobbying strategies, Substantive EU law); 
• basics of national and international Contract law; 
• international sale of goods; 
• legal framework conditions in the field of transport law; 
• international conventions; 
• basic features of transport contracts; 
• multimodal transport contracts; cargo insurance; liability insur-

ance; 
• drafting contracts; 
• litigation; 
• basics of company law; 
• joint ventures and mergers and acquisitions; 
• fundamentals of competition law. 

Learning outcomes : This module provides an introduction to the legal and commercial 
considerations affecting the conduct of business in an international 
environment. It concentrates on the general principles and main fea-
tures of international business law - that is, the law governing inter-
national business transactions. 
 
Having successfully participated in this module, students will  
• have developed and will be able to apply the analytical skills 

needed to understand and manoeuver business in an interna-
tional setting; 
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• be enabled to assess the impact of international treaties, con-
ventions and agreements on the freedom of contract of business 
companies; 

• possess a deep understanding of the growing influence of the 
European Union on politics and legal acts governing the func-
tioning of companies; 

• dispose of sufficient basic knowledge of the institutions of the 
European Union, the legislative process and the competences in 
the legal process in order to develop effective lobbying strate-
gies at EU level; 

• be able to identify basic elements of contract formation and 
compliance in international business with a special focus on con-
tracts of the carriage of goods and forwarding contracts; 

• have become familiar with relevant provisions of UN-contract 
law (CISG) and of the incoterms; 

• be aware of the limitation of freedom of contract through com-
petition law and compliance rules; 

• have a basic knowledge of forms of business organization, for-
eign investments (incl. mergers & acquisitions, share-deals, as-
set-deals) and trade finance instruments; 

• understand dispute settlement methods and identify pros and 
cons of the different alternatives. 

Requirements to pass module: • Written Exam (100%) 
Special characteristics:   
Literature: Robert Schütze (2012): An Introduction to European Law. 

Rinus van Schendelen (2013): The Art of Lobbying the EU. 

Alina Kaczorowska (2013): European Union Law. 

Jason Chuah (2013), Law of International Transactions - Cross-border 
Commercial transactions, Sweet & Maxwell. 

Broschure: “Compliance Matters - What companies can do better to 
respect EU competition rules”, available on: http://ec.eu-
ropa.eu/competition/antitrust/compliance/index_en.html 

  

http://ec.europa.eu/competition/antitrust/compliance/index_en.html
http://ec.europa.eu/competition/antitrust/compliance/index_en.html
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Name of module XI: Corporate Finance 
Semester: Semester 3 
Lecturer: Prof. Dr. Henning Schröder 
Language: English 
Program section: Fundamentals 
Type of lecture:  Compulsory 
Frequency of lecture: Once a year  
Usability of the module: B.Sc. in Management 
Relation to other modules: This module is preceded by Managerial and Financial Accounting and 

succeeded by International Financial Accounting. It also prepares stu-
dents for the Business Game, Business Strategy, International Busi-
ness, Innovation and New Business Ventures, and potentially the 
Seminars. 

Teaching methods: Lecture, Seminar, Tutorial 
Amount of time involved: • 50 contact hours 

• 130 non-contact hours 
Duration: 1 semester 
Credit points: 6 ECTS 
Recommended prerequisites: None 
Module content: • Introduction: The Corporation 

• Financial statement analysis; 
• time value of money; 
• risk and return; 
• arbitrage and financial decision making; 
• capital budgeting; 
• bond valuation;  
• stock valuation; 
• capital structure and cost of capital; 
• short and long term financing. 

Learning outcomes: The module is the introductory finance module for bachelor stu-
dents. Having successfully participated in this module, students will 
• be able to understand and work with the core concepts of time 

value of money, financial decision making, and the relation be-
tween risk and return.; 

• be able to understand and apply main aspects of investment and 
financing; 

• be enabled to understand and apply the most important short 
and long term financing instruments; 

• will be enabled to broaden their knowledge in finance as pre-
sented in the following finance modules. 

Requirements to pass module: Written Exam (100%) 
Special characteristics:  None 
Literature: Basic readings:  

Gitman, L. J. and Zutter, C. J. (2012): Principles of Managerial Finance. 
(Pearson, Harlow). 

Further readings: 

Barney, L. D. Jr., Danielson, M. G. (2004): Ranking Mutually Exclusive 
Projects: The Role of Duration. The Engineering Economist, pp. 
49, 43-61. 
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Berk, J., DeMarzo, P. (2007): Corporate Finance, Pearson, Boston. 

Bodie, Z. and Merton, R. C. (2000): Finance, Prentice Hall, Upper Sad-
dle River. 

Bierman, H., Smidt S. (1957): Capital Budgeting and the Problem of 
Reinvesting Cash Proceeds, The Journal of Business, 30, No. 4, 
pp. 276-279. 

Brealey, R. A. (1991): Harry M. Markowitz's Contributions to Financial 
Economics, The Scandinavian Journal of Economics, Vol. 93, No. 
1, pp. 7-17. 

Hajdasinski, M. M. (2004): Technical Note - The Internal Rate of Re-
turn (IRR) as a Financial Indicator, The Engineering Economist, 
49, pp. 185-197. 

Kalhöfer, C. (2010): Ranking of Mutually Exclusive Investment Pro-
ject-- How Cash Flow Differences can Solve the Ranking Problem, 
Investment Management and Financial Innovations, Volume 7, 
Issue 2, pp. 81-86. 

Shapiro, A. C. (2005): Capital Budgeting and Investment Analysis, Up-
per Saddle River. 
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Name of module XII: Human Resource Management 
Semester: Semester 3 
Lecturer: Prof. Dr. Björn Michaelis 
Language: English 
Program section: Fundamentals 
Type of lecture:  Compulsory 
Frequency of lecture: Once a year  
Usability of the module: B.Sc. in Management 
Relation to other modules: This module is using input from Management Fundamentals and is 

sensitizing students for issues to be discussed in Ethics and in Inter-
national Business Law. It is also providing input for the Business 
Game and potentially to the Seminar in Management. 

Teaching methods: Lecture, Seminar, Tutorial 
Amount of time involved: • 50 contact hours 

• 130 non-contact hours 
Duration: 1 semester 
Credit points: 6 ECTS 
Recommended prerequisites: None 

Module content: Key topic areas include:  
• role of human resources management; 
• the legal environment and employment law; 
• staffing, selection techniques and implementation of selection; 
• training of employees and human resource development; 
• appraisal; 
• compensation and rewards; 
• socialization; 
• labor relations; 
• performance management; 
• current trends in human resource management. 

Learning outcome targets: One of the most vital assets a firm has is its human resources. It is 
increasingly realized that the efficient and effective management of 
an organization’s human capital is the critical source of its competi-
tiveness and sustainability. If it gets staffing wrong, the added cost to 
the firm can be inordinately high. 
While many of the tasks associated with human resource manage-
ment are centered in the HR Department, all managers have HR re-
sponsibilities. This module will cover the broad range of topics asso-
ciated with HR management from the perspective of the HR profes-
sional, the manager, and the employee. 
 
Having successfully participated in this module, students will 
• be able to understand and apply the most basic theories and per-

spectives within the strategic management of human resources; 
• be able to assess the challenges connected to the subject matter 

of human capital; 
• be able to assess the impact of HRM in a business context; 
• be able to apply a strategic approach in the management of hu-

man resources and will understand the various consequences 
that a strategy will have on the people in the organization; 
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• be able to analyze situations and recommend strategic decisions 
for recruitment, training, development and training the human 
resources to improve an organization’s competitiveness; 

• be able to apply moral reasoning skills to business contexts 
Requirements to pass module: • Presentation (50%)  

• Written Exam (50%) 
Special characteristics:  Guest lecture by practitioner 

Literature: Lepak, D. & Gowan, M. (2010). Human Resource Management: Man-
aging Employees for Competitive Advantage. Upper Saddle 
River, NJ: Prentice Hall.  

Michaelis, B., Wagner, J., Schweizer, L. (2015): Knowledge as a key 
factor in the relationship between high-performance work sys-
tems and workforce productivity. Journal of Business Research, 
66 (2), pp. 1035-1044. 

Phillips, J. M., Gully, S. M. (2012): Strategic Staffing, Prentice Hall. 

Noe, R. A., Hollenbeck, J. R., Gerhart, B. et al. (2011): Fundamentals 
of Human Resource Management, 4th ed. Mcgraw-Hill Higher Ed-
ucation. 

Stewart, G. L., Brown, K. G. (2009): Human Resource Management: 
Linking Strategy to Practice. West Sussex, UK: John Wiley & Sons, 
Ltd: pp 1-35. 

Stone, R. J. (2014): Human Resource Management, 8th Ed., West Sus-
sex, UK: John Wiley & Sons, Ltd: pp. 3-60. 
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Name of module XIII: Macroeconomics 
Semester: Semester 3 
Lecturer: Prof. Dr. Günter Lang 
Language: English 
Program section: Fundamentals 
Type of lecture:  Compulsory 
Frequency of lecture: Once a year  
Usability of the module: B.Sc. in Management 
Relation to other modules: This module is the second of the two economics lectures and is the 

follow-up course to Microeconomics. It also delivers input for other 
modules, most notably Business Strategy and International Finance. 

Teaching methods: Lecture, Seminar, Tutorial 
Amount of time involved: • 50 contact hours 

• 130 non-contact hours 
Duration: 1 semester 
Credit points: 6 ECTS 
Recommended  
prerequisites: 

Microeconomics 

Module content: Macroeconomics is not only the most traditional, but also the most 
prominent field of Economics. In contrast to microeconomics where 
the decision making of single firms or households is analyzed, the fo-
cus is on aggregate variables like the gross domestic product, interest 
rates, employment, or economic growth. By using many real-world 
examples, the course attempts to link macroeconomic model thinking 
to actual challenges like the global financial crisis, quantitative easing, 
public debt or productivity slowdown. 
The course is organized as a lecture with integrated exercises. 
We will cover the following topics: 
• Variables of macroeconomics: GDP, inflation & Co; 
• the goods market; 
• the money market and the role of the central bank; 
• Keynes' IS-LM model: Integrating the goods and the money mar-

ket; 
• putting everything together: The AS-AD model; 
• the Phillips Curve and the Natural Rate of Unemployment; 
• Thinking in decades and beyond: Economic growth. 

Learning outcomes : Having successfully completed this module, the participants: 
• are on an internationally competitive level of knowledge in the 

field of Macroeconomics; 
• have a full understanding of important macroeconomic variables 

like GDP, inflation, investments or unemployment and know 
about relationships and trade-offs; 

• understand the monetary system and the role of the central 
banks; 

• are able to analyze and assess the consequences of fiscal as well 
as of monetary policy for the economy; 

• understand the factors which are relevant for the long-run 
growth path of economies; 

• will have strengthened their analytical thinking and their ability 
to transfer real-world problems into abstract models and to solve 
them. 
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Requirements to pass mod-
ule: 

• Written Exam (50%) 
• Tests (50%) 

Special characteristics:  None 
Literature: Textbook:  

Blanchard, O. (2009): Macroeconomics, 5th ed., Prentice Hall Business 
Publishing. 
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Name of module XIV: Language II 
Semester: Semester 3 
Lecturer: External lecturer 
Language: various 
Program section: Language  
Type of lecture:  Compulsory 
Frequency of lecture: Once a year  
Usability of the module: B.Sc. in Management 
Relation to other modules: The language modules are consecutive and the levels build up on the 

previous level. Hence, language I and II build upon each other. Viewed 
within the overall context of the bachelor program, the language mod-
ules support its strong international perspective and complement those 
modules that specifically focus on international aspects of management 
and logistics (e.g. International Business Law, Intercultural Communica-
tion and Management).  

Teaching methods: Lecture, Seminar, Tutorial 
Amount of time involved: • 75 contact hours 

• 195 non-contact hours 
Duration: 1 semester 
Credit points: 9 ECTS 
Recommended  
prerequisites: 

Preceding language module or equivalent thereof. 

Module content: Module content varies according to the individual proficiency of stu-
dents enrolled. Students will build their vocabulary, extend their 
knowledge of grammar and familiarize themselves with the idiomatic 
use of the language chosen. 

Learning outcomes :  The language requirement is based on the languages the students re-
quest; language courses taught will be individually tailored to the stu-
dents’ level of knowledge. Thus, learning outcomes for this module can-
not be described with regard to a certain level of proficiency but rather 
with regard to the general purpose of the language requirement. 
 
After successfully participating in this module, students will 
• have increased active command of their chosen language by two 

levels of the Central European Framework (CEF) compared to their 
entrance level; 

• be able to communicate effectively and with increased attention 
to detail in an international and multicultural environment in ac-
cordance with their individual level of proficiency; 

• be able to apply insights and strategies to actively further the pro-
cess of lifelong learning; 

• be further enabled to evaluate the importance of international 
communication for their chosen field of studies. 

Requirements to pass mod-
ule: 

• Written Exam (60%) 
• Participation (40%) 

Special characteristics:   
Literature: Language books 

Additional: Rosetta Stone CD ROM 
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Name of module XV – XVIII: Modules Abroad I, II, III, IV 
Semester: Semester 4 
Lecturer: Various 
Language: English 
Program section: Fundamentals, Specialization General Management, Fundamentals Lo-

gistics Management 
Type of lecture:  Compulsory 
Frequency of lecture: Once a year  
Usability of the module: B.Sc. in Management 
Relation to other modules: The modules abroad will complement those modules attended at home 

by adding a new academic perspective and actively involving students 
in a different culture while at the same time building on previously ac-
quired and enhancing current knowledge. Modules abroad will also 
serve as a corner stone for further work in their chosen field of special-
ization. 

Teaching methods: As per foreign university examination regulations 
Amount of time involved:  
Duration: 1 semester 
Credit points: 6 ECTS per module 

Total of 18 ECTS (standard track students) 
Total of 24 ECTS (intensive track students) 

Module content: During their semester abroad, all students choose modules at their ex-
change university. They choose their modules from the course cata-
logue of the respective partner universities. The choice of modules is 
subject to the set requirements for the semester abroad and has to be 
approved by the KLU prior to or at the beginning of the semester. 
 
Students in the standard track choose one module from the program 
section “fundamentals” and as a general rule two specialization mod-
ules. 
 
Students in the intensive track choose two modules from the program 
section “fundamentals” and as a general rule two specialization mod-
ules. 

Learning outcomes:  After having successfully participated in this module students will 
• be able to include new perspectives in their studies and profes-

sional goals; 
• be able to apply a variety of soft skills, including those related to 

working in international teams; 
• have further improved the ability to actively listen to, understand 

and interpret other people’s arguments;  
• have the ability to recognize and accept differences in opinion; 
• be further enabled to develop a critical approach to information, 

thought patterns and philosophical, religious, social, political and 
cultural concepts; 

• be able to refine and articulate their perspectives on social com-
mitment and the interaction of management, culture and society. 

Requirements to pass  
module: 

Students in the standard track have to gain a total of 18 ECTS during 
their semester abroad. As a general rule, students should choose and 
pass one module (6 ECTS) which counts to the program section “funda-
mentals” and two modules (12 ECTS) from their field of specialization. 
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Students in the intensive track have to gain a total of 24 ECTS during 
their semester abroad. As a general rule, students should choose and 
pass two modules (12 ECTS) which count to the program section “fun-
damentals” and two modules (12 ECTS) from their field of specializa-
tion.  

Special characteristics:  - 
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Name of module XIX: Ethics 
Semester: Semester 5 
Lecturer: Romy Krämer 
Language: English 
Program section: Fundamentals  
Type of lecture:  Compulsory 
Frequency of lecture: Once a year  
Usability of the module: B.Sc. in Management 
Relation to other modules: Ethics is an integrative module picking up issues touched upon in all 

preceding modules (except the two mathematics and statistics mod-
ules). It is also connected to all modules following it and enables stu-
dents to spot ethically relevant issues in these modules, especially the 
Business Game and Business Strategy. 

Teaching methods: Lecture, Seminar, Tutorial 
Amount of time involved: • 50 contact hours 

• 130 non-contact hours 
Duration: 1 semester 
Credit points: 6 ECTS  
Recommended  
prerequisites: 

None 

Module content: Individuals taking unethical decisions for short term financial gains. A 
system that encouraged such behavior with high boni and by casting a 
blind eye at long term effects. These are the frequently cited reasons 
behind the last financial crisis that motivate renewed calls for a bigger 
focus on ethics education at business schools.  
In this module we will discuss famous corporate scandals like corrup-
tion at Siemens, the causes of the financial crisis and (in)famous indi-
viduals such as the former US government lobbyist Jack Abramov or 
whistleblower Edward Snowden. The main goal of the class, however 
is to provide students with the moral awareness to detect ethical di-
lemmas in their day-to-day lives rather than assuming that ethical 
challenges only face large corporations and their managers. Students 
will increase their self-knowledge through discussions and personal re-
flection, will get to know tools to analyze ethical dilemmas and will 
learn to define and argue their personal stance on ethical issues.  
 
We will cover ethical challenges in all aspects of business: how organi-
zations relate to employees (e.g. layoffs, whistle blowing, discrimina-
tion), customers (e.g. marketing & advertising, health) and the socie-
ties in which they operate (business in conflict zones, global supply 
chain management). The readings and in-class discussions in this 
course will provide students with the philosophical and organizational 
behavior foundations of business ethics. Case studies, videos and ex-
change with practitioners will expose and sensitize students to a vari-
ety of real-world ethical challenges of the business environment and 
make clear why business ethics is relevant.  
 
Students shall use this course to reflect upon and develop their per-
sonal integrity. This will allow them to define a personal code of ethics 
rather than having to memorize a set of prescriptive rules about ethics 
in business.  
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We will also examine how organizations can influence ethical behavior 
in employees and discuss attempts to manage ethics in the workplace.  

Learning outcomes : The module is an introduction to moral philosophy and aims at giving 
students the vocabulary and categories to look at life from an ethical 
perspective. The ultimate goal of the module is thus to help students 
refine and articulate their own moral viewpoint. 
While the module will not take cultural relativist view it will also not 
provide students with an authoritative worldview on ethical problems. 
Students are enabled to see that all human behavior has moral aspects 
and are given the tools to analyze these aspects. Ethics is a special mod-
ule in the respect that it must not attempt at forcing a certain ideology 
on students and just present different approaches to the topics. There-
fore a written exam would be the wrong approach to test the learning 
outcome. 
 
Having successfully participated in this module, students will: 
• be able to apply the vocabulary and categories used in ethics; 
• be able to articulate their own moral viewpoint; 
• be able to assess and analyze moral aspects of human behavior; 
• be able to think critically and creatively within their domain; 
• have at their active disposal moral reasoning skills, especially appli-

cable to a business context; 
• be able to identify social and ethical problems and connect them 

with their roles as managers and with the roles of business con-
cerns in general; 

• be able to connect business with social contexts and critically sub-
ject their business activities to the same ethical standards as any 
other activity or choice; 

• have the ability to make choices, consider alternatives and subject 
them to moral reasoning; 

• have the ability to accept responsibility for their actions; 
• be able to develop a critical approach to information, thought pat-

terns and philosophical, religious, social, political and cultural con-
cepts, at the same time remaining committed to fundamental hu-
man values. 

Requirements to pass  
module: 

• Presentation (50%) 
• Written assignments (50%) 
Information on assignments will be given in class. 

Special characteristics:  None 
Literature: Basic readings:  

Managing Business Ethics - Straight talk about how to do it right. Tre-
viño, L. K. & Nelson, K. A. (2014): ISBN: 9781118582671 

The Oxford Handbook of Business Ethics. Brenkert, G. B. & Beauchamp, 
T.L. (2010): ISBN: 9780199916221 

Tyler, T., Dienhard, J. & Thomas, T. (2008): The ethical commitment to 
compliance: Building value-based cultures. California Management 
Review 50(2), pp. 31-51. 

Badaracco, J. L., Webb, A.P. (1995): Business ethics: A view from the 
trenches. California Management Review 37(2), pp. 8-28. 
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Kusyk, S. (2010): Unmasking the myths: Learning to navigate the rough 
sea of ethics. IESE Insight (5). 

Banaji, M. R., Bazerman, M.H., Cugh, D. (2003): How (un)ethical are 
you?, Harvard Business Review. 

Cases 

Healy, P.M., Petkoski, D. (2012): Fighting corruption at Siemens, Har-
vard interactive case #112702-HTM-ENG. 
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Name of module XX: Business Strategy 
Semester: Semester 5 
Lecturer: Prof. Dr. Björn Michaelis 
Language: English 
Program section: Fundamentals 
Type of lecture:  Compulsory 
Frequency of lecture: Once a year  
Usability of the module: B.Sc. in Management 
Relation to other modules: This module is an integrative theoretical module for which students are 

prepared in many other modules, most notably Management Funda-
mentals, Human Resource Management, International Business Law, 
Corporate Finance, Ethics, Macroeconomics, Marketing, Logistics and 
Supply Chain Fundamentals, and Intercultural Communications and 
Management. The module itself prepares students for the more applied 
Business Game and to a lesser extent for Innovation and New Business 
Ventures, International Finance. 

Teaching methods: Lecture, Seminar, Tutorial 
Amount of time involved: • 50 contact hours 

• 130 non-contact hours 
Duration: 1 semester 
Credit points: 6 ECTS 
Recommended prerequi-
sites: 

None 

Module content: The module comprises topics such as: 
• The role of business strategy within an organization; 
• concepts and frameworks of industry and competitive analysis (5 

Forces); 
• concepts and frameworks of company and portfolio analysis 

(SWOT/Value Chain/Strategic Cost Analysis/BCG); 
• what is the company’s strategy (strategic vision); 
• what is the company’s objective; 
• how can the company reach its objective / competitive strategies 

and matching strategy to company’s situation; 
• implementing and executing the chosen strategy; 
• evaluation of performance.  

Learning outcomes : A top manager’s task is to position his or her organization within its 
business environment and to become successful by establishing goals 
and strategies that can help the organization be competitive, perform 
well, and be profitable. It is about developing a set of tools and concep-
tual maps for uncovering the systematic relationships between the 
choices the manager makes and the performance the firm realizes. 
 
The aim of this module is to introduce students to the theory and prac-
tice of business strategy. Students shall understand strategic thinking, 
the complexity of strategic problems and decision-making, as well as 
the commonly applied frameworks and methods of strategic manage-
ment. They will get to know the tools and methods to analyze a firm’s 
internal and external context and possible actions that can be taken to 
generate and increase the firm’s performance.  
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Having successfully participated in this module, students will 
• be able to make informed choices in the field of business strategy; 
• be able to break down the complexities of strategic problems and 

decision making; 
• have at their active disposal a set of tools and methods allowing; 

them to disclose the connection between managerial choices and 
company performance; 

• be able to apply frameworks and methods of strategic manage-
ment. 

Requirements to pass mod-
ule: 

• Written assignments (20%) 
• Presentation (20%) 
• Written Exam (60%) 
Information on assignments will be given in class. 

Special characteristics:  Guest lecture by practitioner 

Literature: Barney, J. B., Hesterly, W. S. (2012): Strategic Management and Com-
petitive Advantage: Concepts and Cases, 4th ed, Upper Saddle River, 
NJ: Pearson Prentice Hall, pp. 20-45. 

Grant, M. G., Jordan, J. (2014): Foundations of Strategy (2nd ed.). West 
Sussex, UK: John Wiley & Sons, Ltd. 

Grant, R. M. (2013): Contemporary Strategy Analysis, 8th ed, West Sus-
sex, UK: John Wiley & Sons, Ltd: pp. 3-30. 

Porter, M. E. (1991): Towards a dynamic theory of strategy. Strategic 
Management Journal, 12, pp. 95-117. 

Saloner, G., Shepard, A. and Podolny, J. (2005): Strategic Management, 
John Wiley & Sons. 

Schweizer, L., Rogbeer, S., Michaelis, B. (2015): The dynamic capabili-
ties perspective: From fragments to meta-theory. Management Re-
search Review, 38, pp. 662-684. 

Rothaermel, F. T. (2012): Strategic Management, McGraw-Hill Higher 
Education. 

  

http://www.amazon.de/Strategic-Management-Garth-Saloner/dp/0470009470/ref=sr_1_2?ie=UTF8&qid=1362392330&sr=8-2
http://www.amazon.de/Strategic-Management-Frank-T-Rothaermel/dp/0071317910/ref=sr_1_1?ie=UTF8&qid=1362392357&sr=8-1
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Name of module XXI: Intercultural Communication and Management 
Semester: Semester 5 
Lecturer: Prof. Dr. Christian Tröster 
Language: English 
Program section: Fundamentals (intensive track) 
Type of lecture:  Compulsory for intensive track 
Frequency of lecture: Once a year  
Usability of the module: B.Sc. in Management 
Relation to other modules: The module is open only to students in the intensive track. In it themes 

from Management Fundamentals are picked up and deepened theoret-
ically and translated into concrete management and communication 
skills. 

Teaching methods: Lecture, Seminar, Tutorial 
Amount of time involved: • 50 contact hours 

• 130 non-contact hours 
Duration: 1 semester 
Credit points: 6 ECTS 
Recommended  
prerequisites: 

None 

Module content: • Introduction to international management and cross-cultural com-
munication; 

• theories, concepts and models of cross-cultural management; 
• distinctive management styles that exist in different cultures; 
• impact of environmental factors on culture; 
• political, legal, technological, competitive, and cultural factors that 

shape corporations worldwide; 
• challenges in cross-cultural communication and management; 
• communication, negotiation, persuasion in different cultures.  

Learning outcomes : Having successfully participated in this module, students will 
• be able to identify cultural differences and adjust their communi-

cation and management style accordingly; 
• be able to describe and discuss the dimensions of frameworks and 

concepts defining cultures; 
• be able to discuss and manage cross-cultural interactions; 
• be able to identify central issues in corporate communications, 

brand management, corporate diversity and post-merger collabo-
ration from an international perspective. 

Requirements to pass mod-
ule: 

• Written Exam (50%) 
• Presentation (50%) 
Information on assignments will be given in class. 

Special characteristics:  None 
Literature: Thomas, D. C. (2008): Cross-Cultural Management: Essential Concepts 

2nd ed, Sage Publications Ltd. 

Deresky, H. (2010): International Management: International Version: 
Managing Across Borders and Cultures, Text and Cases. 7th revised 
ed. Prentice Hall International. 

  



  
Module Descriptions B.Sc. Management 
 

 
 4/11/2018/ THE KLU / 41  

Name of module XXII: Seminar in Management 
Semester: Semester 5 
Lecturer: Prof. Dr. Dr. h.c. Sönke Albers 
Language: English 
Program section: Specialization General Management 
Type of lecture:  Compulsory for General Management specialization 
Frequency of lecture: Once a year  
Usability of the module: B.Sc. in Management 
Relation to other modules: This module's main purpose is to prepare students for the bachelor the-

sis. A secondary purpose is to provide the students with a focused over-
view of specific topics dealt with in all other modules. 

Teaching methods: Seminar. Student presentations based on a term paper and subsequent 
discussions 

Amount of time involved: • 50 contact hours 
• 130 non-contact hours 

Duration: 1 semester 
Credit points: 6 ECTS 
Recommended  
prerequisites: 

None 

Module content: Module topics will reflect current trends and challenges in manage-
ment, such as (examples from recent years):  
• Evidence-based management; 
• strategies such as Diversification and Innovation; 
• market and Customer orientation; 
• effectiveness of marketing instruments; 
• corporate social responsibility; 
• disruptive innovations. 

Learning outcomes: The aim of this module is to prepare students for their bachelor thesis. 
Students will be challenged with the task to write and present a full re-
search paper on a current management topic and to apply their ac-
quired skills in academic research methods. 
Having successfully participated in this module, students will 
• be able to apply the most important theories, principles and meth-

ods of management and related disciplines; 
• be able to apply the most important qualitative and quantitative; 

scientific methods used to assess the performance of a company; 
• be able to select, interpret and evaluate information with regard 

to business decisions and derive meaningful answers using scien-
tific methods and critical reasoning; 

• be able to demonstrate their ability to think critically and creatively 
within their domain; 

• have further honed their ability to argue in defense of their view-
point. 

Requirements to pass  
module: 

• Written Assignments (seminar paper) (70%) 
• Presentation (30%) 
Information on assignments will be given in class. 

Special characteristics:   
Literature: Students will be provided with a set of introductory literature for their 

specific topic consisting of 4-6 research articles in top academic jour-
nals. With these articles as starting points, they should carry out an ex-
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tensive literature research using in particular the comprehensive elec-
tronic databases provided by the KLU (such as EBSCO, Sciencedirect, 
JSTOR etc.). 
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Name of module XXIII: Consumer Behavior 
Semester: Semester 5 
Lecturer: Prof. Dr. Jan Becker 
Language: English 
Program section: Specialization General Management 
Type of lecture:  Compulsory for General Management specialization 
Frequency of lecture: Once a year  
Usability of the module: B.Sc. in Management 
Relation to other modules: This module is prepared by Marketing and to a lesser extent Macroeco-

nomics and Microeconomics and delivers important input for Innova-
tion and New Business Ventures, Business Strategy, and the Business 
Game. 

Teaching methods: Lecture, Seminar, Tutorial 
Amount of time involved: • 50 contact hours 

• 130 non-contact hours 
Duration: 1 semester 
Credit points: 6 ECTS 
Recommended  
prerequisites: 

None 

Module content: • Basic concepts of consumer behavior and decision making; 
• measurement and evaluation of consumer behavior; 
• individual processes of consumer behavior; 
• decision making processes; 
• exogenous influences on consumer behavior. 

Learning outcomes: This module covers the advanced aspects of consumer behavior and in-
dividuals’ decision making. The students get to know the basic psycho-
logical processes of consumer behavior and understand the influences 
on customers’ decisions. Furthermore, the students learn methods to 
investigate the individuals’ decisions and consumer behavior and apply 
the findings to managerial practice.  
Having successfully participated in this module students will 
• be able to identify and assess psychological aspects of customer 

decision making; 
• be able to employ methods to investigate consumer decisions; 
• be enabled to measure and evaluate consumer behavior;  
• Be enabled to identify opportunities to influence consumer deci-

sion; 
• be enabled to apply their findings to managerial practice; 
• be able to apply the appropriate marketing instruments. 

Requirements to pass  
module: 

• Written Assignments (case study work) (50%) 
• Written Exam (50%) 
Information on assignments will be given in class. 

Special characteristics:  None 

Literature: Basic readings:  

Peter, P. J., Olson, J. (2007): Consumer Behavior, 8th ed., Maidenhead. 

Solomon, Michael et al. (2006): Consumer Behavior - A European Per-
spective, 3rd ed., Harlow. 
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Further readings: 

Hoyer, W.D., MacInnis, D.J. (2009): Consumer Behavior, 5th ed., Mason, 
OH. 

Iyengar, S., Lepper, M. (2000): When Choice is Demotivating: Can One 
Desire Too Much of a Good Thing?, Journal of Personality and Social 
Psychology, 79, pp. 995-1006. 

Heitmann, M., Lehmann, D., Herrmann, A. (2007): Choice Goal Attain-
ment and Decision and Consumption Satisfaction, Journal of Mar-
keting Research, 44(2), pp. 234-50. 

Luce, M.F. (1998): Choosing to Avoid, Journal of Consumer Research, 
24, pp. 409-433. 

Simonson, I. (1992): The Influence of Anticipating Regret and Responsi-
bility on Purchase Decisions, Journal of Consumer Research, 19, pp. 
105-118.  

Huber, J., Payne, J.W., Puto, C. (1982): Adding Asymmetrically Domi-
nated Alternatives, Journal of Consumer Research, 9, pp. 90-97. 
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Name of module XXIV: Seminar in Logistics and SCM 
Semester: Semester 5 
Lecturer: Prof. Dr. Michele Acciaro 
Language: English 
Program section: Specialization Logistics Management 
Type of lecture:  Compulsory for Logistics Management specialization 
Frequency of lecture: Once a year  
Usability of the module: B.Sc. in Management 
Relation to other modules: This module's main purpose is to prepare students for the Bachelor 

Thesis. A secondary purpose is to provide the students with a focused 
overview of specific topics dealt with in other modules. 

Teaching methods: Seminar. Student presentations based on a term paper and subsequent 
discussions 

Amount of time involved: • 50 contact hours 
• 130 non-contact hours 

Duration: 1 semester 
Credit points: 6 ECTS 
Recommended  
prerequisites: 

None 

Module content: The module will focus on global logistics themes including but not lim-
ited to: 
• Globalization and production systems: the role of logistics; 
• demand forecasting methods; 
• intermodality; 
• rail and road transport; 
• inland waterways; 
• shipping and ports; 
• dry ports and intermodal terminals; 
• cooperation in global supply chains; 
• visibility in global logistics; 
• long term value and customer loyalty;  
• optimal vehicle/vessel capacity and fleet capacity; 
• optimal speed; 
• the importance of fuel prices in global logistics; 
• network design; 
• port choice models; 
• ports as logistics hubs; 
• the role of ICT in global logistics; 
• pricing models in global logistics;  
• the impact of regulation in global supply chains; 
• security issues in global supply chains; 
• the human factor in global logistics. 

Learning outcomes: The aim of this module is to prepare students for their bachelor thesis 
and to teach how to carry out literature based research. Students will 
be challenged with the task to write and present a full research paper 
on a current logistics topic and to apply their acquired skills in academic 
research methods. 
Having successfully participated in this module students will 
• be able to apply the most important theories, principles and meth-

ods of logistics and related disciplines; 
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• be able to apply the most important qualitative and quantitative 
scientific methods relevant to the field; 

• be able to select, interpret and evaluate information with regard 
to business decisions and derive meaningful answers using scien-
tific methods and critical reasoning; 

• be able to demonstrate their ability to think critically and creatively 
within their domain; 

• have further honed their ability to argue in defense of their view-
point. 

Requirements to pass  
module: 

• Presentation (30%) 
• Written Assignments (seminar paper) (70%) 
Information on assignments will be given in class. 

Special characteristics:  None 
Literature: Students will be provided with an introduction to the themes to be pre-

sented, including some references for their specific topic. With these 
articles as starting points, they should carry out an extensive literature 
research using in particular the comprehensive electronic databases 
provided by the KLU (such as EBSCO, Sciencedirect, JSTOR etc.). 
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Name of module XXV Supply Chain Strategy 
Semester: Semester 5 
Lecturer: Prof. Dr. Kai Hoberg 
Language: English 
Program section: Specialization Logistics Management 
Type of lecture:  Compulsory for Logistics Management 
Frequency of lecture: Once a year  
Usability of the module: B.Sc. in Management 
Relation to other modules: This module is prepared by Logistics and Supply Chain Fundamentals, 

Essential Mathematics for Business and Economics, and Descriptive Sta-
tistics and Introduction to Inference Statistics. It is closely connected to 
Business Strategy.  

Teaching methods: Lecture, Seminar, Tutorial 
Amount of time involved: • 50 contact hours 

• 130 non-contact hours 
Duration: 1 semester 
Credit points: 6 ECTS 
Recommended  
prerequisites: 

None 

Module content: In the module students will learn qualitative and quantitative tools for 
defining supply chain strategies. Topics addressed in class include:  
• Strategic supply chain priority frameworks; 
• S&OP; 
• network design; 
• make-or-buy; 
• design-to-supply-chain; 
• product-life-cycle concepts; 
• supply chain incentives; 
• risk and crisis management. 

Learning outcomes: Having successfully participated in this module the students will be able 
to 
• understand the importance of supply chain management for firms 

in different industries; 
• identify the priority of a supply chain and define its strategy to 

achieve strategic fit of the priorities; 
• apply strategic tools that can be used to match supply and demand; 
• setup the global network of manufacturing companies and decide 

on make-or-buy; 
• understand the strategic implication of the product design on sup-

ply chain design; 
• identify the right supply chain strategy along a product’s life cycle; 
• manage supply chains in times of crisis and identify strategies to 

deal with financial distress and volatility; 
• design incentives within a firm and along entire supply chains. 
• manage the trade-offs between different supply chain perfor-

mance objectives. 
Requirements to pass  
module: 

• Written Exam (50%) 
• Written Assignments (case study) (30%)  
• Participation (20%) 
Information on assignments will be given in class. 
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Special characteristics:  Selected practitioner guest lectures are integrated into class to high-
light practical challenges and outline current key trends 

Literature: Students will be using two textbooks for the foundation of the supply 
chain topics: 

Simchi-Levi, D., Kaminsky, P., Simchi-Levi, E. (2010): Designing and Man-
aging the Supply Chain: Concepts, Strategies & Case studies. 3rd ed. 
Mcgraw-Hill Higher Education 

Chopra, S., Meindl, P. (2010): Supply Chain Management, 4th ed., Pren-
tice Hall International. 

In addition, students will be provided with a set of literature for the 
specific topics in the class. This additional literature while consists of 
state-of-the-art supply chain management articles that provide meth-
odologies and highlight current practices and challenges.  
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Name of module XXVI: Innovation and New Business Ventures 
Semester: Semester 6 
Lecturer: Prof. Dr. Christian Barrot 
Language: English 
Program section: Specialization General Management 
Type of lecture:  Compulsory for General Management specialization 
Frequency of lecture: Once a year  
Usability of the module: B.Sc. in Management 
Relation to other modules: This module is prepared by Marketing and Business Strategy and to a 

lesser extent by Macroeconomics, Microeconomics, Logistics and SCM 
Fundamentals and Management Fundamentals. It is the last of the 
three marketing-related modules. 

Teaching methods: Lecture, Seminar, Tutorial 
Amount of time involved: • 50 contact hours 

• 130 non-contact hours 
Duration: 1 semester 
Credit points: 6 ECTS 
Recommended  
prerequisites: 

Module Marketing 

Module content: The entrepreneurial perspective on innovation: 
• Entrepreneurship basics 
• organizational and financial aspects of new business ventures;  
• ideation methods. 
 

The organizational perspective on innovation: 
• The new product development framework; 
• NPD processes, structures and approaches; 
• new product testing. 
 
The market perspective on innovation: 
• Bass model of diffusion;  
• diffusion as a social process; 
• network externalities. 

Learning outcomes: In this module, students will develop a broad understanding of the role 
of product or service innovations at the firm, consumer and market 
level.  
 
Having successfully participated in this module students will 
• be able to describe and evaluate the role of product or service in-

novations from various perspectives; 
• be able to identify drivers/barriers of innovations within firms; 
• be able to assess and describe the (dis-)advantages of developing 

innovations through new business ventures; 
• be able to analyze factors governing innovative success at market 

level. 
Requirements to pass  
module: 

• Written Exam (50%) 
• Presentations (50%) 

Special characteristics:  Guest lectures by practitioners (such as entrepreneurs, R&D managers, 
product managers from innovative firms). 
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Literature: Basic readings:  

Bygrave, W. D., Zacharakis, A. (2010): Entrepreneurship, 2nd ed., Wiley. 

Chakrabarti, A. K., Hauschildt, J. (1989): The division of labour in inno-
vation management, R&D Management, 19(2), pp. 161-171. 

Rogers, E. M. (2003): Diffusion of Innovations, 5th ed., The Free Press, 
New York et al. 

Ulrich, K. T., Eppinger S. D. (2011): Product Design and Development, 
5th ed., McGraw-Hill, New York et al. 

Further readings: 

Bass, F. M. (1969): A New Product Growth Model for Consumer Dura-
bles. Management Science, 15(5), pp. 215-227. 

Boulding, W., Christen, M. (2003): Sustainable Pioneering Advantage? 
Profit Implication of Market Entry Order, Marketing Science, Vol. 
22, pp. 371-392. 

Brockhoff, K., Chakrabarti A., Hauschildt, J. (1999): The Dynamics of In-
novation. Strategic and Managerial Implications, Springer, Berlin, 
Heidelberg. 

Cooper, R. G., Kleinschmidt E. J. (1987): New Products: What Separates 
Winners from Losers?, Journal of Product Innovation Management, 
Vol. 4, pp. 169-184. 

Drucker, P. F. (2007): Innovation and Entrepreneurship, reprint, Butter-
worth-Heinemann, Amsterdam et al. 

Mahajan, V., Muller E. (1996): Timing, Diffusion, and Substitution of 
Successive Generations of Technological Innovations: The IBM 
Mainframe Case, Technological Forecasting and Social Change, 51, 
pp. 109-132. 

Stevenson, H.H., H. Grousbeck I., Roberts M. J., Bhidé A. (2000): New 
Business Ventures and the Entrepreneur, McGraw-Hill, Boston et 
al. von Hippel, Eric. 1988. The Sources of Innovation. Oxford Uni-
versity Press, New York. 

Von Hippel, E., on Krogh G. (2003): Open Source Software and the “Pri-
vate-Collective” Innovation Model: Issues for Organization Science, 
Organization Science, 14(2), pp. 209-223. 

  



  
Module Descriptions B.Sc. Management 
 

 
 4/11/2018/ THE KLU / 51  

Name of module XXVII: International Finance 
Semester: Semester 6 
Lecturer: Prof. Dr. Henning Schröder 
Language: English 
Program section: Specialization General Management 
Type of lecture:  Compulsory for General Management specialization 
Frequency of lecture: Once a year  
Usability of the module: B.Sc. in Management 
Relation to other modules: This subject is designed to give an understanding of the international 

environment in which firms and individuals operate and to introduce 
international financial management. The focus is on key concepts in 
financial decision making both with an emphasis on theoretical foun-
dations and practical applications. The aim of this course is to provide 
the students with an extensive knowledge in international finance 
enabling them to understand and evaluate financial decisions in an 
international context. 

Teaching methods: Interactive lecture  
Amount of time involved: • 50 contact hours 

• 130 non-contact hours 
Duration: 1 semester 
Credit points: 6 ECTS 
Recommended prerequisites: None 
Module content: The schedule covers lectures as well as problem-based learning units. 

Specifically, the course covers the following topics: 
• Globalization, global capital and goods markets; 
• multinational corporations; 
• international parity relationships; 
• currencies and exchange rates; 
• international asset pricing; 
• international diversification; 
• international corporate finance; 
• international capital budgeting; 
• global cost of capital; 
• financial risks and risk management; 
• international corporate governance. 

Learning outcomes: To be successful with a strategy of global presence, corporations 
must try to maintain their comparative advantages in different coun-
tries, including ones with high volatilities in economies and curren-
cies. Therefore, international activities not only add opportunities 
but also several sources of risk. Future managers of MNCs will need 
to understand chances and risks of international activities and how 
to response to these. Within this module, different aspects of finance 
in the MNC will be discussed. 
 
Having successfully participated in this module students will 
• be able to identify and describe aspects of risk management; 
• be able to apply instruments managing FX risks; 
• be able to use derivatives in FX risk management strategies; 

Requirements to pass module: • Written Exam (100%) 
Special characteristics:   
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Literature: Basic readings:  

Bekaert G., Hodrick R.: International Financial Management, 2nd ed. 
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Name of module XXVIII: Sustainable Supply Chains 
Semester: Semester 6 
Lecturer: Prof. Dr. Maria Besiou 
Language: English 
Program section: Specialization Logistics Management 
Type of lecture:  Compulsory for Logistics Management 
Frequency of lecture: Once a year  
Usability of the module: B.Sc. in Management 
Relation to other modules: This module is prepared by Logistics and Supply Chain Fundamentals, 

Introduction to Inference Statistics and Probability Theory and Distribu-
tions, Descriptive Statistics and Calculus and Analytic Geometry, and 
Ethics.  

Teaching methods: Interactive lecture  
Amount of time involved: • 50 contact hours 

• 100 non-contact hours 
Duration: 1 semester 

Credit points: 6 ECTS 
Recommended  
prerequisites: 

None 

Module content: Humanitarian Context, Development and Relief Programs, Coordina-
tion between different Stakeholders, Operations of Closed-Loop Supply 
Chains (CLSC), Regulatory Measures, Consumers’ Pressures, Examples 
of CLSCs (Electrical and Electronic Equipment, Automotive, Construc-
tion and Demolition, etc.) 

Learning outcomes: The module is taught for the bachelor students that have selected the 
logistics specialization at their last semester. Through the logistics mod-
ules that they have already attended in the previous semesters, they 
have familiarized themselves with the regular logistics topics. This mod-
ule focuses on less common logistics topics; it presents examples of 
supply chains that the focus is not so much on the financial aspect of 
sustainability but mostly on the environmental and social aspects. Sus-
tainable supply chains that this module specifically studies more are hu-
manitarian supply chains (mainly driven by the social aspect) and 
closed-loop supply chains (mainly driven by the environmental aspect).  
 
Having successfully participated in this module students will: 
• be able to identify the specificities of sustainability in the supply 

chains; 
• be able to take into consideration the specificities of  the humani-

tarian context; 
• be able to assess the role of consumers and regulatory measures 

on the operations of closed-loop supply chains; 
• be able to see the differences between humanitarian logistics and 

the regular commercial logistics; 
• be able to apply critical thinking to sustainability problems; 
• be enabled to develop insights into the role of logistics on sustain-

ability; 
• be enabled to apply their knowledge in logistics to non-profit and 

social projects; 
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• be enabled to reflect social aspects of their chosen field of profes-
sion. 

The learning process will be mostly student-centered apart from the 
beginning when lectures on the concepts of sustainability will be given. 
At the same time, the students will be requested to reflect on the lec-
tures and to challenge them. By independently choosing and working 
with projects, the students are trained in small groups in identifying, 
theorizing, analyzing and understanding problems related to sustaina-
ble supply chains. In the case studies, the students will work in groups 
to analyze and solve cases and to write and orally present and partici-
pate in discussions The goal of the module is that the students will be 
able to put into practice models and tools presented in the module. 

Requirements to pass  
module: 

• Written Assignments (50%) 
• Written Exam (50%) 
Information on assignments will be given in class. 

Special characteristics:  Guest lecturers 
Literature: Basic readings:   

Flapper, S. D. P, Van Nunen, J. A. E. E, Van Wassenhove, L. N. (2005): 
Managing closed-loop supply chains. Springer. 

Tomasini, R., Van Wassenhove, L. N. (2009): Humanitarian Logistics. IN-
SEAD Business Press, Palgrave Macmillan. 

Further readings: 

Apte, A., (2010): Humanitarian Logistics, Now Publishers Inc. 

Christopher, M., Tatham, P., (2011): Humanitarian Logistics: Meeting 
the Challenge of Preparing for and Responding to Disasters. Kogan 
Page. 

Dekker, R., Fleischmann, M., Inderfurth, K., Van Wassenhove, L. N., 
(2004): Reverse logistics: quantitative models for closed-loop sup-
ply chains. Springer. 

Dyckhoff, H., Lackes, R., Reese, J., (2004): Supply Chain Management 
and Reverse Logistics. Springer. 

Ferguson, M., Souza, G., (2010): Closed-Loop Supply Chains. Taylor and 
Francis. 

Kovacs, G., Spens, K. M., (2011): Relief Supply Chain for Disasters: Hu-
manitarian, Aid and Emergency Logistics. Business Science Refer-
ence. 

Kunreuther, H. C., Michel-Kerjan, E. O., Doherty, N. A., Grace, M. F., 
Klein, R. W., Pauly, M. V., (2011): At War with the Weather: Man-
aging Large-Scale Risks in a New Era of Catastrophes. The MIT Press. 

Lebreton, B., (2007): Strategic closed-loop supply chain management. 
Springer. 
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Name of module XXIX: Logistics Operations 
Semester: Semester 6 
Lecturer: Prof. Dr. Cerag Pince 
Language: English 
Program section: Specialization Logistics Management 
Type of lecture:  Compulsory for Logistics Management specialization 
Frequency of lecture: Once a year  
Usability of the module: B.Sc. in Management 
Relation to other modules: This module is prepared by Logistics and SCM Fundamentals, Essential 

Mathematics for Business and Economics, and Descriptive Statistics and 
Introduction to Inference Statistics. It is closely connected to the math-
ematical modelling topics such as linear and integer programming and 
the module logistics and SCM fundamentals. 

Teaching methods: Interactive lecture 
Amount of time involved: • 50 contact hours  

• 100 non-contact hours 
Duration: 1 semester 
Credit points: 6 ECTS 
Recommended  
prerequisites: 

Module: Logistics and SCM Fundamentals 

Module content: • Introduction to Modelling; 
• review of linear programming and sensitivity analysis; 
• production planning, scheduling, transportation mode-mix, inven-

tory, and loading problems; 
• Transportation, assignment, transshipment, and shortest path 

models;  
• Integer programming and binary decision variables;  
• supply chain network design,capacitated plant location model, 

gravity location models; 
• decision analysis. 

Learning outcomes: The objective of this course is to introduce students to the analytical 
methods used in logistics and supply chain management. Throughout 
the course selected analytical decision making tools such as linear pro-
gramming, integer programming, network models, supply chain net-
work design, and decision analysis will be introduced to the students.  
The focus of the course is on modelling and spreadsheet analysis of lo-
gistics problems. On successful completion of the course students 
should be able to identify and understand a managerial decision making 
problem, formulate a quantitative model to represent it, solve the 
problem using the analytical techniques learned, interpret the results 
and perform sensitivity analysis, and be able to explain the underlying 
assumptions and the limitations of the techniques learned. 

Requirements to pass  
module: 

• Oral Examination (100%) 
Information on assignments will be given in class. 

Special characteristics:  Cases, guest lecturers and/or excursions will be part of the module 
Literature: Basic readings:  

Render, B., Stair R.M., Jr., Hanna M. E. (2012): Quantitative Analysis for 
Management, Pearson, 11th Ed.  

Ragsdale, C. (2011): Managerial Decision Modeling, South-Western, 6th 
(International) Ed. 
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Lawrence, J.A., Pasternack, B. (2002): Applied Management Science: 
Modeling, Spreadsheet Analysis, and Communication for Decision 
Making, Wiley, 2nd ed. 
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Name of module XXX: Business Game 
Semester: Semester 6 
Lecturer: Prof. Dr. André Ludwig 
Language: English 
Program section: Fundamentals 
Type of lecture:  Compulsory 
Frequency of lecture: Once a year  
Usability of the module: B.Sc. in Management 
Relation to other modules: This module serves to provide students with an integrated view of man-

agement and therefore is connected to virtually all other modules. The 
focus may vary from semester to semester and therefore different pre-
ceding modules may gain greater importance, but the integrative char-
acter will always be kept. 

Teaching methods: Laboratory Class. Integrated presentations, interactive sequences play-
ing the business game and discussions. 

Amount of time involved: • 50 contact hours 
• 130 non-contact hours 

Duration: 1 semester 
Credit points: 6 ECTS 
Recommended  
prerequisites: 

 

Module content: Students work as decision makers of virtual companies in the food in-
dustry. Students are separated into teams of four members whereas 
each team is responsible for its own virtual company. Each team mem-
ber is responsible for an own subsystem within the virtual company. 
Using a simulation software students play six rounds of the business 
game with increasing complexity. In each round decisions need to be 
made which lead to an aggregated performance indicator measured as 
return on investment. 

Learning outcomes: The objective of this module is to let students practically apply 
knowledge and skills acquired during the course of their studies to spe-
cific business contexts. By playing the business game students will be 
able to understand how individual subsystems procurement, opera-
tions, sales, and supply chain management work together within a com-
pany and how they interrelate with each other.  
Having successfully participated in this module, students will be able to:  
• understand the conflict of interests which managers face within an 

organization and define an own role perception in view of future 
professional scenarios;  

• select, interpret and evaluate information with regard to business 
decisions;  

• analyze dependencies between subsystems of a company and de-
rive meaningful decisions;  

• develop a strategy for the overall system, translate this strategy 
into tactical and operational decisions in the involved subsystems 
and evaluate the overall result for the enterprise; 

• apply their communication and teamwork abilities; 
• test and improve their ability to accept responsibility, establish 

constructive relations with others. 
Requirements to pass mod-
ule: 

• Written Assignments(75%) 
• Presentation (group) (25%) 
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Special characteristics:  None 
Literature: Notes and online learning material as part of the business game are 

handed out during the module.  
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Name of module XXXI: International Financial Accounting 
Semester: Semester 6 
Lecturer: Prof. Dr. Alexander Himme 
Language: English 
Program section: Fundamentals (intensive track) 
Type of lecture:  Compulsory for intensive track 
Frequency of lecture: Once a year  
Usability of the module: B.Sc. in Management 
Relation to other modules: This module is the last module in the subject area of accounting and 

finance and assists students in dealing with aspects of business dealt 
within the Business Game and many other modules. Students are pre-
pared for this module by Fundamentals of Accounting, Corporate Fi-
nance, and to a lesser extent, by International Business Law and Busi-
ness Strategy.  

Teaching methods: Lecture, Tutorial, Seminar.Including exercises and Case studies 
Amount of time involved: • 50 contact hours 

• 130 non-contact hours 
Duration: 1 semester 
Credit points: 6 ECTS 
Recommended  
prerequisites: 

Knowledge of Fundamentals of Accounting 

Module content: The following topics will be discussed in class:  
• Fundamental accounting concepts and principles; 
• governing accounting organizations; 
• components and interpretation of IFRS financial statements; 
• fair value accounting; 
• impairment; 
• fixed tangible assets; 
• inventories; 
• intangible assets; 
• goodwill 
• accounting for financial instruments; 
• revenue recognition; 
• leasing; 
• liabilities, provisions, and contingent liabilities; 
• cast flow statement; 
• earnings management; 
• techniques of financial analysis. 

Learning outcomes: This module provides an overview of international financial accounting 
practices. The focus is on International Financial Reporting Standards 
(IFRS). After having completed the course students are able to better 
understand and analyze financial statements based on IFRS. Moreover, 
students will also learn how these general accepted accounting princi-
ples may influence managerial decisions. 
Specifically, having successfully participated in this module, students 
will 
• understand the diversity of accounting standards worldwide and 

the international perspective on financial accounting; 
• better understand the language of business (i.e., accounting) so 

that they are able to make better business decisions; 
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• be able to critically assess financial performance reported in finan-
cial statements; 

• realize the extent of managerial discretion that is allowed by the 
financial reporting standards; 

• have the ability to answer the question when assets are recog-
nized, at what amount, and how they are measured after recogni-
tion; 

• have the ability to apply the most important qualitative and quan-
titative scientific methods used to assess the performance of a 
company. 

Requirements to pass  
module: 

• Participation (10%) 
• Written Assignments (40%) (Two group assignments 20% each) 
• Written Exam (50%) 

Special characteristics:  The plan is to have one guest speaker in class (depends on the availa-
bility of the potential guest speakers). 

The assignments have to be handed-in at specific deadlines during the 
semester/quarter. Thus, students have to constantly work on the 
course contents. The assignments shall also prepare the students for 
the written exam. In addition, the class will handle many different ex-
ercises in class. 

Literature: Alexander, D., Britton, A., Jorissen, A., Hoogendoorn, M., v. Mourik C. 
(2014): International Financial Reporting and Analysis, 6th Ed., Cen-
gage Learning, ISBN 13: 978-1-4080-7501-2 

Pozen, R. C. (2009): Is It Fair to Blame Fair Value Accounting for the 
Financial Crisis?, Harvard Business Review, 87(11), pp. 84-92. 

Several case studies and current version of IFRS 
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Name of module XXXII: Personal Development 
Semester: Semester 1-5 
Lecturer: Various  
Language: English 
Program section: Personal Development 
Type of module: Compulsory 
Frequency of module: Continuous 
Usability of the module: B.Sc. in Management 

Relation to other modules:  This module complements those components of the bachelor program 
focusing on management, economics and logistics. 

Teaching methods: lectures, Tutorial, Seminar, Laboratoy class, Project Seminar, Project 
Course 

Amount of time involved: • Standard track: 96 contact hours, 144 non-contact hours. 
• Intensive track: 120 contact contact hours, 180 non-contact hours. 

Duration:  5 semesters  

Credit points: • Standard track: 8 ECTS 
• Intensive track: 10 ECTS  

Recommended  
prerequisites: None 

Module content: Students can decide how they design this part of their study and thus 
shape their profile according to their choices. Students can choose from 
various courses, lectures and projects that approach aspects of per-
sonal development from three different perspectives reflected in two 
different sub-sections  
 
Sub-section 1: Skills offers courses with a perspective on self-improve-
ment, 
Sub-section 2: General Studies offers courses focused among others, 
on social, cultural, ethical, and historical perspectives,  
 
(1) Skills 
This sub-section’s focus lies on aspects of the individual student’s per-
sonal skills. The skills courses aim at developing and adding to a sound 
base of knowledge in method and personality competencies. The 
courses cover a range of topics grounded in the fields of applicable skills 
in academics, business and intercultural organization and psychology. 
Courses will not only support students in organizing her/his studies but 
will also equip them with the necessary skills and strategies for launch-
ing their career.  
 
(2) General Studies 
This sub-section will give students the chance to get a good insight into 
a wide range of topics. General studies courses cover topics from areas 
like philosophy, history, politics, society, art, culture, nature or tech-
nical developments. 
 
In accordance with the scope of this section, students are strongly en-
couraged to engage in or develop social, cultural or ecological projects 
and show their commitment to support a good cause. Students can de-
fine projects for the university, for the region or society with a socio-
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cultural impact. Projects will be accepted, based on a proposal describ-
ing the project and its objective, its socio-cultural impact, the planned 
workload, and a schedule of realization.  

Learning outcomes: This module complements those components of the bachelor program 
focusing on management, economics and logistics. The objective is to 
familiarize students with additional skills, knowledge, and insights to 
further their personal development. Content offered in this section will 
deepen, enhance and complement the knowledge acquired during the 
compulsory modules in the curriculum. Students will develop their abil-
ity for interdisciplinary thinking and further interpersonal competen-
cies. Students are given the opportunity to broaden their horizons, de-
velop their creative problem solving abilities, and gain further key qual-
ifications in areas that are not covered by but will certainly support 
them in their studies.  
 
This module encompasses courses and lectures training skills and 
knowledge the students need for their studies, to enter the job market, 
and to accomplish their job successfully.  
 
Having successfully participated in this module students will 
• be able to use common office applications in an informed way suit-

able to work as well as research settings and in accordance with 
the requisite standards of these settings; 

• be able to apply strategies and techniques of time management, 
presentations and negotiations; 

• be able to act and interact sensitively in intercultural contexts; 
• be able to apply strategies and instruments to solve conflicts and 

to communicate successfully in crisis; 
• be able to apply their acquired knowledge about different cultures 

and countries to business contexts; 
• be enabled to apply an interdisciplinary approach to problem solv-

ing; 
• be able to identify transferable knowledge, methods and skills; 
• be able to transfer knowledge and techniques from one specific to 

an alternate setting; 
• be able to take into account social differences and socio-cultural 

aspects when assessing situations, topics, and business scenarios; 
• be able to counterbalance business interests and the importance 

of social commitment; 
• have the ability to critically reflect their own actions and personal-

ity; 
• be enabled to work actively towards a healthy work-life-balance; 
• be equipped with strategies to further lifelong learning; 
• be able to make informed and well-reasoned choices with regard 

to their education; 
• be able to accept responsibility for their choices and actions; 
• be able to identify personal needs and professional necessities 

with regard to their future development. 

Requirements to pass  
module: 

Certificate of Attendance 
To be able to pass this module students have to pass both sections (gen-
eral studies and skills)  
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Requirements to pass each section as a standard track student: 
General Studies: 
• Pass classes with at least 4 ECTS 
• Active participation 
• Handing in written assignments in time 
 
Skills: 
• Pass classes with at least 4 ECTS 
• Active participation 
• Handing in written assignments in time 
 
Requirements to pass sections as an intensive track student: 
General Studies: 
• Pass classes with at least 6 ECTS  
• Active participation 
• Handing in written assignments in time 
Skills: 
• Pass courses with at least 4 ECTS 
• Active participation 
• Handing in written assignments in time 

 
Students are expected to progress as follows: 
• Completion of 1 skills and 1 general studies class by the end of se-

mester 1; 
• completion of 3 skills and 1 general studies class (standard track) 

and 3 skills and 2 general studies classes (intensive track) by the 
end of semester 3; 

• completion of 4 skills classes and 2 (standard track), respectively 3 
(intensive track) general studies classes by the end of semester 5. 
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Name of module XXXIII: Internship Program  
Semester: IV (Standard Track), II and IV (Intensive Track) 
Lecturer:  
Language: English 
Program section: Internship Program 
Type of module: Compulsory 
Frequency of module: - 
Usability of the module: B.Sc. in Management 

Relation to other modules:  

The internship must be related to the students’ major subject of 
study. Students apply contents and methods taught in the first se-
mesters to real world business life. The career and professional de-
velopment program helps the students prepare for their internship.  

Teaching methods: - 

Amount of time involved: 

Internship: Twelve full-time consecutive weeks (standard track)/ 
two times twelve full-time consecutive weeks (intensive track) 
 
Career and professional development program: 14 contact hours 

Duration:  

Internship: Twelve full-time consecutive weeks (standard track)/ 
two times twelve full-time consecutive weeks (intensive track) 
 
Career and professional development program: 2 semesters 

Credit points: • Standard track: 10 ECTS 
• Intensive track: 20 ECTS  

Recommended prerequisites: None 
Module content: The career and professional development program is an integral 

part of the internship program designed to help students prepare 
for their internship. 
 
During their internship, students will gain practical experience in a 
company and department of their choice. While the business field 
must be related to the students’ major subject of study, the stu-
dents should select an internship in an area that they would like to 
focus on during their further studies and that brings them forward 
in their career development.  
Students will be able to apply the theoretical foundations and 
methods learned during the first semesters to real world business 
problems and familiarize themselves with daily tasks and projects 
that are an essential part of the department and company they 
chose. They will thus learn to understand the structure and organi-
zation of the company as well as operational processes and opera-
tion procedures. 
 
Moreover, they will experience the social structure and social inter-
action within the company and further develop their soft skills. The 
internship will also give students the opportunity to network with 
colleagues and potential future employers. 

Learning outcomes: The essential learning outcomes of the internship program can be 
divided into the following three aspects: 
 
Professional development: During their internship, students will be 
able to link the theoretical knowledge gained during their studies 
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to practical experience and to acquire and improve requisite pro-
fessional skills. They will acquaint themselves with tasks, projects 
and business processes typical for the business area of the com-
pany and they will learn how to evaluate relevant information in 
terms of important business decisions. This will give them guidance 
in order to orientate themselves in the business field and with re-
spect to later job opportunities as well as prepare them for their 
professional career.  
 
Personal development: The internship as well as the career and 
professional development program will help students to further de-
velop their personal skills and competences as well as to learn what 
their strengths and weaknesses are. They will especially be able to 
train and develop their soft skills, such as working in a team, taking 
over responsibilities and reflecting on their decision-making ability, 
communication and conflict management, flexibility, the ability to 
take criticism as well as self-observation, empathy and intercultural 
competences. 
 
Career development: By participating in the career and profes-
sional development program, students learn to identify their pro-
fessional goals and prepare themselves for the job market. Further-
more, by applying for an internship in a company, students acquire 
valuable skills necessary for their later career paths, such as writing 
a job application and CV and being invited for a job interview. Fur-
thermore, the insights into a specific business field provided during 
an internship will help students to better understand what they 
would like to focus on during their further studies and which career 
path they would like to follow after finishing their studies.  

Requirements to pass module: Certificate of Attendance 
Completion of internship and internship report  

Special characteristics: - 
Literature: None 
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